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Our plan to increase
iIngredient transparency will
improve trust and consumer

engagement for Alani Nu
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Salience Model

Power

+ Gen-Z Consumers
Urgency Legitimacy
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Consumer Focus

Fithess &

Nutrition

United States in 2022"; “About Alani.”

4
W X NHc Sources: “Once Overlooked, Female Consumers Now Driving Growth in Energy Drinks”; “Alani Nu brand awareness, usage, popularity, loyalty, and buzz among energy drink consumers in the
~w —



Social Media

12.4 hours/week on TikTok

65% on Instagram @




Connection to Communication Plan

Participate in loyalty
programs

Attention span

Want brands to respond Engage with brands
to their feedback Y offering incentives

4
W X NHC Sources: “Seizing Gen Z's Limited Attention for Maximum Impact”; “5 Essential Strategies for Marketing to Generation Z"; “Brand Loyalty Statistics.”
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https://alani.jordanmars.dev

alani.jordanmars.dev

Al x NHC

Quiz Your Knowledge

Take this fun and simple quiz to test your knowledge of
Alani Nu's ingredients and earn points for fun rewards!

Question 1

L-carnitine helps your body turn fat into energy



https://alani.jordanmars.dev

Give us some feedback!

Tell us what you think about Alani and earn points for fun
rewards!

How would you rate Alani Nu's communication?

How much do you feel you know about Alani's
ingredients?

How much do you trust Alani?

Do you find this website helpful for learning about
Alani and our ingredients?

Briefly describe your experiences with Alani

Fantastic!!

How can we improve?

Your new communication strategy is great!


https://alani.jordanmars.dev

Incentive

79% of Gen-Z consumers are more likely
to continue to do business with a brand
because of its loyalty program

)

4
W X NHC Sources: Marketing Charts (2022)
~w —




Loyalty Program

Your Points

View the points you've earned from taking the quiz, giving
us feedback, and your purchases; and what you can
spend them on!

300 points for feedback survey
200 points for ingredient quiz
20 points per dollar on product purchase

Al x NHC



TikTok

Engaging and Informative

Maximize Reach with Trends

|

Al x NHC



https://docs.google.com/file/d/139z6ZRyNrhRCo4916ZFSIAFZp7oz_IgN/preview

77 alaninunutition H

WHAT ARE
YOU
DRINKING?

NUTRITION

. GLUCURONIACTANE
. SODIUM BENZATE
CAFFEINE

Qv A

18,875 likes

alaninunutition #- Fuel Your Day with Transparency! #-
At Alani Nu, we believe in being open about what goes into
our products. Here's... more

View all 119 comments

Cbum Alani>>>Celsius @

5 DAYS AGO

"ﬁ"'}"f' alaninunutition

©Qvy W

12,017 likes

alaninunutition Glucuronolactone: This naturally occurring
compound supports physical performance and mental
clarity, making it a perfect com... more

View all 99 comments

2 DAYS AGO




Phase 1: Phase 3: Phase 5:
Begin Constructing Website New Website Launched In-depth Feedback Optimizations

Brainstorming Social Posts Begin Analyzing Survey Feedback Continued Analysis and Posting

Weeks 1-3

Checkpoint

<+

Checkpoint

+

Checkpoint

-~

Phase 2:
Send QR Code to Manufacturers

Phase 4: Phase 6:
QR Code Begins Hitting Stores Reassessment and Optimizations

Begin Social Media Posting Continued Analysis and Posting Full Transparency!

4
W X NHC Sources: Social Media Strategies Summit (2023); Onix (2023)
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Communication Plan Budget

Variable Costs

ltem/Person Cost Description
Incentive Redemption $1,000-3,000
Additional Website Labor $425 S85 an hour for 5 hours a week on average
Materials for Social Media Post S0-100
Editing Videos/Posts $250 S50 per project, 5 projects a week on average
Total $1,675-3,775

Fixed Costs
ltems Costs
Nikon Z6 2nd gen (Camera) $2,000
Rode Wireless GO Il (Microphone) $200
$2,200

Sources: ClipMasters (2024); Amazon (2024);




KPI - Website Traffic

-0

57% 47 %

Bounce Rate Bounce
Rate

4
W X NHc Sources: Semrush; Kerrigan Marketing; Similar Web; Celsius; Alani Nu
~w —



Improve 2% of Website Traffic to 5%

Social traffic
Sep 2024 Worldwide Desktop

5.91% 0.00%

© Youtube @) Instagram ) Facebook . Social

W Sources: SimilarWeb; Emilyandblair.com
N



KPI - Surveys

Give us some feedback!

Tell us what you think about Alani and earn points for fun
rewards!

How would you rate Alani Nu's communication?

How much do you feel you know about Alani's
ingredients?

How much do you trust Alani?

Do you find this website helpful for learning about
Alani and our ingredients?

Briefly describe your experiences with Alani

Fantastic!!

How can we improve?

Your new communication strategy is great!

»
W X NHC Sources: Qualtrics
N I—— 4



Our objective to improve
transparent communication
with Gen Z consumers will

i‘acilitate success for Alani Nu
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Link/QR Code



https://alani.jordanmars.dev

